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 Poland

 China

 Estonia

 Finland

Turnover 2020

595 MEUR

 Communication

 Consumer Applications

 Energy & Automation

 Industrial

 Medtec & Life Science

FACTORIES

China 1Poland 2

Germany 1 (2)

USA 1

Estonia 1

Finland 1

Sweden 2

Personnel

~3,200

 Sweden

 Germany

 USA



Requirement 

specifications

Trusted manufacturing partner:
added value from an idea into 
production
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Industralisation

Product Design

After-sales

services

End-of-Life

Vertically integrated

production services 

CUSTOMER SCANFIL
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Solid performance in exceptional year

• Customer demand picked up towards year end

• Stable profitability

• Efficiency improvements in the factory network: Divestment of Hangzhou factor. Decision to 

close Hamburg factory and continue its production in other Scanfil factories

• Positive sales development in Central Europe

2020

M€ 595.3/2.7%
Turnover/Growth

M€ 39.1/6.6%
Adjusted operating profit

M€ 35.2/9.9%
Net cash flow from operating 

activities/gearing

€ 0.50/0.57
Adjusted/reported

earnings per share

M€ 44.4/7.5%
Reported operating profit



Scanfil as an investment



Strategy and 
competitive advantages

• Products with electronics

• Specified in low volume products and short 

production series

• Industrial and MedTech-customers

• Clear factory strategy; close to customer 

R&D or customer’s end-market

• Global factory network



• Turnover growth 16%, (CAGR, 2012–2020)

• Operating profit growth 24%, (CAGR 2012–

2020) 

• Broad customer base reduces the cyclicality 

of operations

• Dependency on a single customer has 

reduced significantly

• Industrial customers have long-term 

relationships with their manufacturing 

partners

Stable predictability
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Growth drivers

• Historical market growth of global EMS 

3–6% p.a.

• Increasing demand of electronics due to 

digitalisation and new technological innovations

• Customer base benefits from global 

megatrends: global leaders in their own 

segments and early stage growth companies

• Huge potential in Central Europe

• M&A



• Flexible cost-base and low fixed costs

• Clear factory strategy and operational model

• Operational model enables moderate investment 

levels and depreciations

• Business cultures. Fast decision-making process 

and efficient execution.

• Efficient use of assets

Profitability drivers



Dividend proposal and outlook for 2021
Long term targets



Dividend and dividend policy
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• The Board proposes to the Annual General Meeting to decide on dividend of EUR 0.17 per share

• If the proposal will be accepted, dividend will increase for the 8th consecutive year

• Dividend policy suggests 1/3 of the earnings per share to be distributed as dividend



Scanfil estimates that its turnover for 2021 will be EUR 

600 –640 million and its adjusted operating profit will be 

EUR 40–44million. 

The guidance for 2021 involves uncertainty arising from 

the potential negative impact of the availability of certain 

materials, especially semiconductors, and Covid 19 

pandemic on customer demand and the delivery 

capability of the component supply chain. 

Outlook for 2021



Scanfil’s long term target: In 2023, Scanfil is 

organically aiming for EUR 700 million turnover 

and 7% operating profit.

Long term targets



PETTERI JOKITALO, CEO

+358 44 7882400

petteri.jokitalo@scanfil.com

PASI HIEDANPÄÄ, DIRECTOR OF IR AND EXTERNAL COMMUNICATIONS

+358 50 3782228

pasi.hiedanpaa@scanfil.com

pasi.hiedanpaa@scanfil.com

Read more about Scanfil as an investment: https://www.scanfil.com/investors/ 

Investor relations and 
analysts following Scanfil
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Disclaimer

Not to be published or distributed, directly or indirectly, in any country where its distribution or publication is unlawful. 

Forward looking statements: certain statements in this presentation may constitute "forward-looking" statements 

which involve known and unknown risks, uncertainties and other factors which may cause actual results, 

performance or achievements of Scanfil Oyj to be materially different from any future results, performance or 

achievements expressed or implied by such forward-looking statements. When used in this presentation, such 

statements use such words as "may," "will," "expect," "anticipate," "project," "believe," "plan" and other similar 

terminology. New risk factors may arise from time to time and it is not possible for management to predict all of those 

risk factors or the extent to which any factor or combination of factors may cause actual results, performance and 

achievements of Scanfil Oyj to be materially different from those contained in forward-looking statements. Given 

these risks and uncertainties, investors should not place undue reliance on forward-looking statements as a 

prediction of actual results. The forward-looking information contained in this presentation is current only as of the 

date of this presentation. There should not be an expectation that such information will in all circumstances be 

updated, supplemented or revised, except as provided by the law or obligatory regulations, whether as a result of 

new information, changing circumstances, future events or otherwise.
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Your Trusted Manufacturing Partner


